Business for all

G THE ENTREPRENEUR IN YOU

An artistic spin to

Shivani Virani, the owner of Mumbai-based art gallery
Artistree, has been able to translate her love and passion
for arts into a profit-making business venture

POOJA SOLANKI
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She took her obsession with arts
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to another level by opening an art

oallery, known

as Artistree, with the
sole aim of promoting arts. Being an
herself and also an art curator,

Virani
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founded Arustree
in Mumbai. When

she chose to opén an art

Shivani
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gallery, she says, “Before 1 started
Artistree. whoever wished to buy or
sell artworks contacted art dealers
In

there were many

operating from their homes.

the early 2000s ,
galleries

old and prominent art

and they still continue to rule the

art world. These art galleries have
served the purpose of artists as well
as art collectors. 1 learn from them
daily, and want to take Artistree to

the position where these galleries

stand. This is the inspiration behind
starting Artistree.”
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conveniently purchase artwork
from the comfort of their home
by accessing the website which h:
been in existence for many yea

now.
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1 of art in the country as
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| don't follow any business or :

marketing strategies. People

have come fo know about my
husiness only through word of
mouth.
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and TV commercials and had even
opened 2 production
First & Ten P

artists to establish themselves 1n

the industry. I have many well-
established names too as my sellers.
Senior journalist Prakash Joshi, who

company,
‘ roduction with her
dlrchor husband, Rajeev Virani.
But‘ In order to fulfill her fervent
desire of celebrating and promoting
arts, she decided to step down from

the.producdon company and start
Artistree.

is a well-known artist these days,
has been my seller for years now.”
Her clientele is not only based in
India but also abroad and she has
many young international artists
. dlb‘-pl".l-\‘i'["lg their work on Artistree’s
Her love for art dates back to her Talking about the artists who display
chiidhood days as she has been their artworks at Artistree. Shivani
drawing and painting since the very. says, “I am keen on providing 2
joung age of five. Born and brought  platform \
op in the picturesquely beautiful
Kashmir, her love and passion for
art grew even deeper and stronger.
“When I was ten years old there
used to be a British lady, Edna,
who had stayed back in Kashmir
ater India got independent.

She broadened my perspective

narts and history,” Shivani

says.  She reminisces that

e used to participate in

ety drawing and  painting
“mpetition in her school, and
Managed to top them, following

“ich she studied Applied Arts at
Ciu Polytechnic. She’s previously
0 into set designing for films

website. There also are many buyers
from various parts of the world who
shop for artworks from the online
market of Artistree. Interestingly,
besides selling paintings, Shivani has
also started the sale of artefacts and
jewellery. Consumers can browse
l‘hrt'lugh various

to }'( ung

products, and
there’s everything for everyone
in every price range. The cost
of low-priced products can be
seen online whereas the cost
of exquisite, highly-priced
products is revealed only by
request.

Talking about Artistree’s success
story, Shivani says her business
has grown by leaps and bounds.
“lI don’t follow any business or
marketing strategies. People have
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it’s lent for charity, If
a painung 1S priced
at Rs 1,200 and ig
sold, half of
g0OCs to
the child and the
remaining  half
goes to  actor
Rahul Bose’s
charitable
organisation,

ll‘ic
amount

I h s
Foundation ”
she says,
By doing
so, Shivani
hopes that
the young

bunch of
artists get
a platform
4L in
stimulation
to come up with interesting
works of and b(}jcon]c
renowned artists in the future,
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. arts,
it a point to

be a part of all my art

I come
to know about
my business only through word
mouth,” she adds. Though
coming from a financially stable
family, taking Artistree to what it
is doing was not an easy task for
Shivani. “Artistree’s success has been
possible because of my efforts and
the motivation and encouragement
I received from my family. Also,
my clients’ faith in me has helped
Artistree grow every day,” she says.
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Her biggest support system is
her husband. Being a director and
writer, Rajeev helps her a lot in
managing and creating content for
the website. They both have flexible
timings. When Shivani is not around,
Rajeev takes care of their children
and house. Also, being a part of
the film industry, Rajeev is friends
with many Bollywood actors who
come to attend Shivani’s art shows
and workshops. “Manoj Bajpai is
our very good friend. He does make

Bus

shows,” she says.

The art industry is growing every
day. With its growth comes 2 lot
of competition in the market.
Unfortunately, the people coming
up with art businesses know nothjng
about arts. Shivani has her share of
encounter with such people. “These
people don’t want to sell ‘arts’, they
want to sell ‘things’. Such people are
out 1n the market to make a quick
buck; they don’t care about arts at
all,” she says. Shivani also holds a lot
of charitable work at her art gallery.
She conducts shows and workshops,
the proceedings of which go to
various charitable organisations, An
extension of her charitable work is
her Children’s Corner, which can be
seen on her website as well as in her
art gallery, wherein a child artist’s
work is featured.

“The money collected from the sale

of these artworks is used for the
benefit of the child artists and also
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further fuelling her passio_n of
pmmming arts. In t':lt;t, Shwa.nj’s
association with arts 1S not just
confined to Artsitree. She has a tie-
up with Colorado-based B‘n.arr\rt,
and is an Indian representative of
ArtSlant, a worldwide contemporary
art network.

Her wish is to reach out to as
many people as possible through
Artistree, and engage them in the
fantastic world of arts. “My biggest
mission in life was, is and shall
remain art education; the primary
reason why I started Artistree. And
even in the coming vears, 1 shall
strive to inform and educate people
about arts,” she adds.

Contact Details:

Artistree, 29, Hargun House, 148, Dr.
Annie Besant Road, Worli, Mumbai —
400 018. Tel.: 022-24952077, E-mail:
shivani@artistree.biz, Website: ww.
artistree.big,

B (feedback@businessforall.in )



